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Policy Stltemg)t
This policy statement establishes visual identity standards and creates a mechanism & m{ assuring

o

Academy-wide compllance Requests for any variations from these standards must be submitted

for approval to the visual identity coordinator inthe Office of the Pre esident.” Following review, -~~~

appropriate requests may be submitted to the President for final approval. Written approval must
be obtained before deviati ng ‘“om the standards set forth in this manual, and copies of both the
requested and final products must be filed with the visual identity coordinator.

While prompted largely by the need for standards in printed and oral communications, it must be -

emphasized that the contents of this policy statement apply equally to electronic commumcatlons
such as websites.

See attached for visual identity details.
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USES: The Academy seal is to be used only on documents of a formal or official nature, such as
the president's stationery, diplomas, and similar uses. In the past, attempts have been made to

use the seal as a logo but its complexity and detail make it difficult to recall. Therefore, the logo
described on page 4, is separate and distinct from the seal. All commercial and non- -commercial -
uses of the seal must be approved by Ofﬁce of the President through the de31gnated visual

identity coordinator. ;
SEAL:
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THE DESIGN: The seal is primarily navy, aqua, and gold he s nmertoat ofarmsdesign — -
contains a shield in the center. The hield has three: h it to ij 2\

gold bar crosses the center of the sh fmrrff"ﬂﬁp ofthe ide

left side. The "M" is in navy and the "C" and "A" are i entered below the shield is a
scroll in gold containi
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aining the Latin phrase in na ‘y-color 1ng Laborare Et Pugnare Paratz
Sumus, whxch transla ed fo Amem an English means "We e-Prepared to Work-and Fight.'

words "California Marmme Academy The Calzforma Sfa Lmvers,r!y" encircle the coat of arms

to form the outer seal design. The lettering is in gold on an aqua ring. Within the inrer circle of =
the ring border is a navy background fill behind the coat of arms.
INK COLORS: The seal must-always be in navy (PMS 288U or 295 C) *,aqua(PMS 3i35 T

or C)*, and gold (PMS 115 U or 1225 C)*. The seal may be printed in so 1 id black, solid navy, or
solid metallic gold (PMS 871 U or C)* where all gold is prmted in the solid color, the aqua and
navy are white, and proper line sketches are added to maintain the design. The seal can be printed
in reverse, either metallic gold or white on navy. -

SIZE: - The official seal should never be reproduced smaller than %" in diameter.
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THE COAT OF ARMS

: The coat of arms is the de51gn element within the seal's inner circle. The coat of arms is
gold on a navy background. The ¢

oat of arms should never be reproduced smalier than ‘/z" in
width. The coat of arms may be used on flags, u uniforms and ether sanctioned uses: -
COAT OF ARMS:

LABRORARE £ '
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THE LOGO

p . Often, this contact ﬁrsz occurs ti‘;sugh'pﬁnted materials
such as letters, business cards, and brochures. It is important that the Academy's visual materials — -
project a clear, consistent, and easily remembered image that reflects the character of the -
institution.
LOGO: '
THE
—g—CALIFORNIA MARITIME
V ACADEMY

The logo, as it appears i th

Maritime Academy. The com
un the 1n(-'~_
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is the official logo of The California
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together with the st 'uzeurtype ‘make- -
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size relationships bethcen the graphic and the type have be

pe : Aeaderny S i s
identity will remain consistent in all appllcatlons The logo i daptabl f I sizes ranging from a

small business card to large campus signage and vehicles.~ - e

Any modification of graphics, type, and spacing is a violation of the Aca deu y's gxuyh;u S e
standards. Camera-ready copies of the-logo, in both electronic-and pri inted formats; may be™ SRR
obtained from the Academy's visual identity coordinator.

BASIC STANDARDS

* The logo cannot be altered, redrawn, re-proportioned or modified in any way.

* The logo must appear horizontally in all uses. The logo shou
a slant.
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* The compass and gear logo carmot be used independently (without th Academy riar’ne’)

*  When reproducing the logo type, it is best to select the exact size needed from h
logo sheet, rathe than enlarging or reducing it to fit. When
omit "The" and "Academy."

= When printing the logo, it is important that the-area su-roundmg the logo remain free of type

or imagery, so tha “10tmug competes with the logo for the viewer's attention. To ensure this,

the errtireﬂogwmusmever"’pp ‘closer than the length of the compass” northwest subpoint
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» . The official colors for the Iogo are navy (PMS 288 U or 295 C)* and aqua (PMS 3135 U or

C). Please pr@wde these numbers to printers and manufacturers. (The comnass noints and
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subpoints are aqua; the gear, all copy, and diamond tips are navy.) The logo can b”

reproduced in all-black er-all -navy, with the compass polnis dmrsmﬂmnmfﬁ
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® . Inthe event that the logo is to be used in reverse form, the entire logo should reverse to white
paper, out of either navy or black ink only.
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= The logo should not be combined with any other symbol, such as the Academy seal or coat of

arms.

* Brochures, catalogs, newsletters, and other simila'r’ph'ﬁﬁc’ati’dns may require the use of other. _
 typefaces for copy (other than the logo). The Futura-and Caslon 546 type faces and other
Times Roman types are recommended— The visual- identity Coordlnator 1s available to
provide advice on any concerns that this may raise.
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