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Student Academic Support and Spaces

Academic student success 
w/ professional staff

�‡



Faculty and Undergraduate Research



Program Relevancy and Marketing

New grad programs and 
certificate programs (PaCE)

(Veronica Boe/Graham/Kathy 
Arnold)

�‡ Develop proposal criteria
�‡ Solicit proposals for new 

programs from campus, 
alums, advisory boards. 
with goal of exploring at 



Faculty/Staff/Student 
Recruitment and Retention

Strong academic alignment achieved during recruitment
(Lori/Natalie)

�‡ Informed by Art & Science report, formulate a 
recruitment brand that accurately presents a unified 
identity with experiential academics at the core 
(implement toward end of 5-year strat. plan) 




